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A) International Organizations Session:  
 
Mr Shanker Das Bairagi, Ambassador of Nepal and LDC Group Coordi nator 
 

Madame Chair please all ow me to deliver a summary of our discussi ons in sessi on A with 
presenta ti ons from the internati onal Organi zati ons. The sessi on featured pres entati ons by experts 
from the ITU, UNCTAD, the ITC and WIPO. 

Discussi on s ini ti all y focused on the issue of inf rastru ctu re as thi s was identi fi ed a key 
enabl er in assi sti n g SMEs with E-Commerce. E-Commerce requi res fast, rel i abl e and affordabl e 
tel ecommunicati on/ICT infrastructure and servi ces. In this regar d, broadband networks are key. In 
devel opi ng countri es, fixed broad ban d infrastructure is often limi ted mainl y because of the 
expense and the need for more inv estm en t. Inste ad, it is wirel ess inf rastru ctu re, espe ci ally in 
Africa, that is more preval ent and that has made  substan ti al gai ns in the last decade. Mobil e 
broadb and is the fastest growi n g market segmen t in devel opi ng countri es. However, broadband 
remai n s unaf f ordabl e to many users in devel opi ng countri es. The probl em of Least-Connected 
Countries or LCCs is a very real one.  

In the discussi on on Business to Consumer (B2C) E-Commerce, it was emphasi z ed tha t 
thi s usuall y works onl y if a cri ti cal mass of peopl e is onl i ne and purchasi n g pro ducts. Theref or e, 
the number of consumers actual l y usi ng the internet to make onl ine purc hases is important. 
Househol d intern et uptak e is increasi ng in Asia, Africa and Lati n America but mill i on s of househ ol ds 
are not yet connected. 90% of them are located in devel opi ng countri es where there is a growi ng 
market pote nti al. It was highli gh ted that back b on e inf rastru ctu re is also key as intern ati on al 
internet bandwi dth is a mai n requi rement to cater to increased data traffi c. Nati onal 
ICT/broad ba n d pol i ci es at the nati onal and regi on al level s coul d also stim ul ate the market, 
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Oth er legal issues whi ch gov ern m en ts shoul d address incl ude electron i c signatu res an d 
authenti cati on, electroni c contracti n g, consumer protecti on, pri vacy and data protecti on, computer 
cri m e, tax ation and custom duti es and intel l ectu al pr operty rights, especi all y in the area of trade in 
digi tal content.  

It was emph asi z ed sever al times that the bul k of E-Commerce is through busi ness to 
busi ness transacti ons, amounti n g to some 90% of ecommerce vol ume in total. The rise of soci al 
medi a and group buyi ng as a new channel for busi ness was also highli ghted. SMEs coul d 
piggyback on these netwo rks for thei r busi ness and coul d easi l y make use of them throu gh new 
smart phone s and tabl et s. New platforms were discussed as was usi ng new tool s to creat e 
websi tes to engage in E-Commerce.  Many tool s are free, or cost competi ti v e.   

The rol e of governments was underscored sever a l times, especi ally in assisti n g SMEs to 
get on line and then hel ping them through the first hurdl es. It was emphasi z ed that internati onal 
organi zati ons especi al l y UNCTAD and the ITC are there to assi st.  
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Fi nally, the discussi on touched on the rol e of in ternati onal organizati ons. It was highli ghted 
that IGOs can promote and address some E-Commerce issues, for exam pl e issues rel ating to 
techni cal assistance and capaci ty buil ding, taki ng into account country-speci fi c needs. It was also 
sugges ted th at IGOs, includi n g the WTO, can hel p understand what are the issues and chall enges, 
and whi ch model s and approaches hav e worked bes t. Thi s concl udes my summary. 
 
 
C) Private Sector Session: Chaired by Mr. David Shark, Deputy Chief of Missi on, Deputy 

Permanent Repres entati ve to the WTO, Uni ted States  
 

Dear Madam e Chair, Sessi on C had different pre sentati ons from the pri vate sector on 
successful ecommerce ventures in devel opi ng countri es.  

One of the projects pres e n ted was my country  my vill age from Bangladesh. This proj ect 
tri ed to bri ng ecommerce to the rural sector. Thi s was done by creati ng e-cent res in vill ages; these 
e-centres were managed by local youth, addres s i ng the issue of rural youth unempl oyment. 
Producer s coul d come to the centres and the man agers woul d catal ogue thei r products and put 
them up for sal e on the internet. Thi s platform covered mostl y the sal e fresh products from the 
vill ages to the citi es and promoti n g Bangl adesh bran d abroad in areas lik e tex til es. This model also 
hel ped to reduce rural to urban migrati on. It was noted that E-Commerce coul d also hel p LDCs 
achi eve the MDGs.  

The model presente d was base d on the Bangl ade shi market situati on. The project was 
sustai n abl e and requi red no outsi de fundi n g. This coul d mak e it easy to repl i cate all over the 
worl d. The demand that was bei ng covered was urban consu m ers who can buy thei r products 
directl y from the farmers. Export dema nd coul d also be covere d, but thi s was more easi l y done for 
non-peri shabl e products such as textil es.  

It was noted that thi s platform was more advantageous to farmers than just prici n g 
informati on as it all owed them conne ct directl y with the consumers and covered som e of the 
logi sti c problem s such as deli v ery.   

Another project that was presented was M-kazi whi ch provi ded a mobi l e recrui ti ng 
platform for blue-col l ar workers in Kenya. Projec ts like M-kazi were possi bl e in Kenya with the 
arri v al of M-pesa whi ch had real l y changed the landscap e of com m erce in Kenya. Many goods and 
servi ces can now be ordere d onl i ne and pai d with mobil e money. Kenya was thus a perfec t 
bree di ng ground for thi s type of mobi l e ecommerce sol uti ons. 
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fi sheri es, water sani tati on and food distri buti on se ctors. The goal of these sol uti ons was to provi de 
E-Business servi ces to reduce market fri cti ons. 

In the agri culture and fisheri es sector mAGRI services coul d increase revenu es for farmers. 
But they were not limi ted to provi di n g informati on they tri ed to intervene in  the whol e value chai n, 
to provi de a holi sti c sol ution that woul d impr ove busi ness rel ations betw een the farmer s and th e 
buyers.   

In the area water sani tati on mobil e sol uti ons mWatSan all owed provi ders to manage thei r 
water sani tati on systems from thei r mobil e phones, incl udi ng payments. Thi s facil i tated the 
devel opment of water sani tati on systems and helped increase access to financi n g as banks coul d 
see that the water distri buti on system was well managed and economi cal ly sustai nabl e. 

In the food distri buti on sector a servi c e call ed mShop was launched to address the 
probl em pri ce-increases of basi c foodst uffs. By connecti ng local shops directl y with producers, thi s 
servi ce all owed low income urban famili es to get the lowest pri ces for basi c foodstuffs but also 
increase the revenue to shop owners. 

These platforms were con vergent an d worked on the mobi l e and internet ch annel s, whil e 
also creati ng an integrati ve busi ness to soci al model.  

The present e rs from the pri vate sector were also asked what gov ernments coul d do to hel p 
in the devel opment of E-Commerce. One of the answers given was that governments need ed to 
promote and create awareness about the digi tal soci ety. The probl em of non-tari ff barri ers in the 
agri cul ture sector was highl i ghted and it was sugges ted that governments and Internati onal 
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