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and in Tonga to control fruit �ies, as well as in Indonesia to improve dairy livestock. Several projects were �nanced 
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Through its Sustainable Economic Growth Strategy, which guides aid-for-trade activities, Canada is actively 
supporting a number of e�orts to strengthen access to global value chains. These e�orts have primarily focused 
on agribusiness value chains in Bangladesh, Ukraine and Viet Nam, and in the extractive sector value chains, most 
notably in Peru. Value chain development has been a strategic priority for Denmark since 2010, while New Zealand•s 
Aid for Trade focus is on helping the Paci�c Islands to engage in value chains and to encourage greater access to the 
New Zealand market. Germany•s priority is to improve integration into regional and international value chains and 
strengthen compliance with social and environmental standards (BMZ, 2011:6). Germany also helps SMEs and small-
scale farms to improve their exports and marketing capabilities, so as to use value chains at the micro level to achieve 
higher levels of value added. 

Enabling SMEs in developing countries to export, which is a core objective of the International Trade Centre (ITC), 
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Fashion Initiative). ITC also provides training that speci�cally targets supply-chain management and participation in 
international value chains, and explores further areas of co-operation with lead �rms to improve developing countries• 
supply chain management and to better connect women-led SMEs to value chains.5 As public-private dialogue is a 
critical ingredient for developing domestic value chains in de5
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Another major constraint highlighted by partner countries and bilateral and multilateral donors, and to a lesser 
extent by providers of South-South trade-related co-operation, is meeting and certifying the technical, health and 
safety stand3nance







102 AID FOR TRADE AT A GLANCE 2013: CONNECTING TO VALUE CHAINS � © OECD, WTO 2013

CHAPTER 3: VALUE CHAINS AND THE DEVELOPMENT PATH

Among lead �rms across all �ve sectors customs procedures ranked high as a particular obstacle in bringing 
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Source: OECD/WTO Questionnaire 2013, www.aid4trade.org.
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skills/productivity (38 percent). Lead �rms consider a developing country attractive for sourcing and investment 
opportunities, in the context of value chains development, if it is able to consistently meet product speci�cations (58 
percent), has low production and labour costs (41 percent and 33 percent, respectively), has a large domestic market 
(38 percent) and o�ers attractive investment or tax incentives (31 percent). 

Other factors include con�dence in the regulatory environment (27 percent), labour skills (26 percent), the depth 
of local goods and services (26 percent), market openness and participation to trade agreements (25 percent each), 
language (25 percent), market proximity (21 percent), and short order completion times (16 percent). A country will be 
unattractive if it is subject to corruption and graft (53 percent) and has high transport and logistics costs (51 percent), 
a weak business and regulatory environment (48 percent), customs delays (38 percent), a small market size with low 
purchasing power (33 percent), and low labour skills (27 percent).

Asked about the support needed to join and move up value chains, developing country suppliers indicated 
that they seek as a priority better access to �nance (59 percent of the answers), incentives for investment (57 percent), 
better market access (56 percent), investment in infrastructure (46 percent), internationally recognised standards (38 
percent), and labour training schemes (36 percent). This largely mirrors the wishes expressed by lead �rms, which 
point to better market access (52 percent), investment in infrastructure (46 percent), better public-private dialogue 
with national authorities (44 percent), trade facilitation measures (42 percent), better standards infrastructure and 
certi�cation capacity (37 percent), and support to improve the business environment (36 percent).

Among the 160 developing country suppliers that responded 70 percent bene�tted from a government initiative, 
50 percent from a development agency initiative, and 20 percent from a foreign company initiative. For those �rms that 
bene�tted from support, the main impact has been better export market intelligence (46 percent of the responses), 
geographical and product export diversi�cation (46 percent exported to new markets and 25 percent exported 
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Source: OECD/WTO Questionnaire 2013, 
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Partner countries consistently see domestic and foreign private investment, as well a1se.3(l)0( a1 ,7i)141a0 adeeIlopent
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partnerships can incentivise and leverage such investments. Besides facilitating infrastructure investments, policy 
makers and regulators face the challenge of increasing competition in access to undersea cables so that lower access 
prices will accelerate the proliferation of broadband.

ICT is an enabler of economic and social development for �rms and households. Internet and mobile phones 
have allowed the rise of e-commerce. E-commerce provides entrepreneurs with improved access to domestic and 
foreign markets and allows for new types of services such as mobile money. However, developing countries still face 
signi�cant challenges regarding e-commerce such as lack of internet access, insecure payments systems, lack of digital 
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 Figure 3.15 Reasons for lead �rms to better connect developing country suppliers  
 to their value chains 
 (percentage of responses)

 Figure 3.16 Lead �rms• assessment of the impact of activities to connect developing 
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