5. Digital intermediation
platforms (DIPs)

This Handbook includes this separate chapter on digital
intermediation platforms (DIPs) because of their importance
in facilitating digital trade, the scope they offer for targeted
measurement, and their particular compilation challenges.
This chapter describes the accounting principles for recording
transactions facilitated by DIPs and provides examples of
existing initiatives, surveys and big data sources used to
measure DIP transactions.
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5.1 The role of digital
intermediation platforms in
digital trade
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Box 5.1: Recording DIP transactions in the reporting template for
digital trade

Let us suppose, considering Figure 5.1, that the buyer pays 100 for a good, of which 12 is a fee paid
to the DIP. Suppose further that the DIP charges a fee of 8 to the seller for the intermediation services
it provides. Let us also suppose for simplicity that the buyer, the seller and the DIP are all resident in
different economies, that the transaction facilitated by the DIP is a trade in goods transaction, and the
payment is routed through the DIP (although in practice payment by cash on delivery is common in
some economies and industries).

1. The buyer makes a payment of 100 to the DIP. Of this, the DIP itemizes that the buyer’s payment
for the intermediation services provided is 12. The buyer country will record 12 as imports of
digital intermediation services and the remainder, 88, as imports of goods.

2. For using the DIP, the seller still becomes liable for a fee of 8. This is itemized by the DIP in the
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Box 5.3: Questions to enable the measurement of digital intermediation
platforms in the United Kingdom

The ONS Digital Economy Survey 2021 includes the following questions targeted speci cally at


https://www.ons.gov.uk/surveys/informationforbusinesses/businesssurveys/2021digitaleconomysurveysurveyquestions#digital-intermediary-platform
https://www.ons.gov.uk/surveys/informationforbusinesses/businesssurveys/2021digitaleconomysurveysurveyquestions#digital-intermediary-platform
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Box 5.6: Measuring fees paid by businesses to DIPs in the United Kingdom

The ONS Digital Economy Survey 2021 used the following questions to ask enterprises to state if they
have used DIPs to sell their goods and services:

During 2021, did your business pay a digital intermediary platform to sell your goods and
services?

During 2021, how much did your business pay to a digital intermediary platform to sell your goods
and services?

Source: tH#®
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https://www.ons.gov.uk/surveys/informationforbusinesses/businesssurveys/2021digitaleconomysurveysurveyquestions#digital-intermediary-platform
https://www.ons.gov.uk/surveys/informationforbusinesses/businesssurveys/2021digitaleconomysurveysurveyquestions#digital-intermediary-platform
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Box 5.8: Use of digital platforms to book accommodation in tourism
statistics — a demand approach: experience of the Spanish
National Statistics Institute (INE)

The INE conducts the Residents Travel Survey !4 to measure the number of trips made by residents
in Spain to a destination within the country (domestic tourism) or abroad (outbound tourism) every
month. The main characteristics of these trips are also studied, i.e., length, expenditure, purpose,
accommodation, types of transport, etc.

Different forms of accommodation are considered, including those provided on a commercial basis as
a paid service (rented accommodation), and those provided on a non-commercial basis (non-rented
accommodation), such as accommodation provided without charge by friends or relatives or on the
visitor's own account. Linked to the type of accommodation, information is also collected on how the
booking was made, including a speci c category for digital platforms when the chosen accommodation
is a rented holiday home or a room in a private dwelling, as shown in the questions presented below.

Q1.What was the main type of accommodation used during the trip?
(1) Hotels or (2) Similar establishments

(3) Rented dwelling or (4) Rented room in private home
(5) Rural tourism accommodation or (6) hostels
(7) Camping or (8) cruise
(9) Other rented accommodation
(10-14) Non-rented accommodation (Q2 not applicable)
Q2. How did you book the main accommodation?
(1) Directly with the service provider through its web or app
(2) Directly with the service provider in person, by mail or by phone
(3) Via a travel agency or tour operator (or real estate if Q1 was 3 or 4) through its web or app
(4) Via a travel agency or tour operator (or real estate if Q1 was 3 or 4), in person, by mail or by phone

(5) Through a specialized webpage (e.g., AirBnb, Homeaway, Booking.com, Homelidays, Niumba,
Rentalia, Housetrip, Wimdu, Interhome, Friendly Rentals, etc.) only if Q1 was = s3 or 4

(6) Face-to-face
(7) Don’t know

Results show that the role of digital platforms in booking vacation homes differs depending on
whether the destination is within Spain or abroad.When travelling within the country, residents
chose to book their holiday home through a digital platform in 49 per cent of cases in 2021. Even so,
making the arrangements directly with the service provider of ine was still an important choice (26
per cent of trips). On the other hand, when booking vacation homes abroad, platforms were used in
77 per cent of trips.
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http://Booking.com

TRANSACTIONS IN APPS









TABLE 5.4: STRENGTHS AND LIMITATIONS OF SOURCES FOR MEASURING TRADE IN
GOODS AND SERVICES VIA DIPS AND TRADE IN INTERMEDIATION FEES
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