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The spread of emerging and digital technologies, also
called the Fourth Industrial Revolution, is drastically
affecting trade, economic competitiveness and
development, including in Africa (Signé and Ndung'u,
2020; Signé, 2023a). Global exports of information and
communications technology (ICT) services increased at
an average annual rate of 8 per cent between 2005 and
2016, and revenues for e-commerce, another prominent
feature of the digital economy, reached US$ 25.6 trillion in
2018. A striking feature of e-commerce trade is its uneven
distribution across countries: China alone makes up 23 per
cent of total e-commerce trade, while the top 10 advanced
economies made up 75 per cent of the total. In contrast,
more than 75 per cent of the world’s adult populat

this digital gap were apparent during the recent COVID-19






