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• New Zealand ranked 4th globally out of 180 countries in terms of gender 
equality, according to the World Economic Forum in 2021.

• Yet women in New Zealand are less likely to be involved in trade and so are 
missing out on the opportunities created by trade.

• We wanted to understand the reasons for this disparity better.
• We also wanted to improve the gender-disaggregated data available to analyse 

this problem.
• Evidence-based evaluations like this are important for identifying ways to 

improve this situation.

Objectives in Conducting the Review
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• The Review was prepared jointly by the OECD and the New Zealand Ministry of 
Foreign Affairs and Trade.

• It involved 
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Main Findings: Employment 

• More New Zealand women than ever before are in exporting jobs, but they are 
still underrepresented in the export workforce.
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Main Findings: Firm Leadership

• Men heavily outnumber women among business leaders and entrepreneurs in 
the export sector. 

• Female-led and owned exporting firms tend to be smaller than male firms and 
tend to have been operating for a shorter time. 
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Reasons

• It is difficult to isolate the role of international trade in these disparities relative 
to other, broader, causes, such as:
- the influence of gender stereotyping in career preferences and hiring;
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Follow Up

• Don’t just talk it, walk it – actions underway to address recommendations:

- Bilateral FTAs – Concluded two recent FTAs with substantive outcomes on trade and 
gender (NZ-UK FTA and NZ-EU FTA).

- Other trade arrangements – We continue to promote international efforts to 
advance women’s engagement in trade through initiatives such as the Global Trade 
and Gender Arrangement.

- Trade promotion & support – New Zealand’s trade promotion agency has a Women 
in Export programme -
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